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B Carriers can become ISFPs without the overhead
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Cellular One signs on with Quantum Internet program

By Kristen Beckman

Cellular I:'lu"i._:ln.'-||||*-i;_'|||.'l.‘.
an agreement with Quantum
Communications Group, Inc.
I_hill allows its member carm
ers o offer Intermet access,
Wiehsite design and hosting
LEEVICES o Uhelr CUsiomers,

Quantum’s Mir@ge pro
gram allows wireless carmers
1o become “virtual Intermet
service providers,” said Mike
Clough, president and chief
executive officer of Eden Prai-
rie, Minn.-based Cuantum
Camers can offer all the ser
vices 15Ps offer without the 1n-
vestment in equipment and
personnel, long-time [0 mar
ket and distraction from core
operations, he said

“Wa're convineed it isn't a
guestion of whether or nol
wireless camers should be
ihe Internet business,” sad
Clough. “They definitely will
It's just a matter of when,”

Cuantum, which provides

consulting services to wireless

carriers, said it decided to pur-
sue an Internet program for
wireless carmers due to in

creasing competition and the
benefits of bundling. Clough

sald emanl competes with
wireless and wircline tele-
3'-|'|||r||._' SErvice., and maost
wireline carrers and some
wireless carmers already offer
Internel services

“Eather you ane going 1o be
a part of 1t this, or you're go
irlJ_; 1] :'|||'|':!:-."!-.' with |'..“ zaid
Clough.

In addition to bundling,
additional services with wire-
l255 INCTEASES AVErLge revenue
PCr uSer, Incréases brand rec
opnition and reduces chumn, he

siid

“Either you are
going to be a part of
this, or you're going
to compete with it.”
“It"s a fiertile area to go after,”
caid Bichard I VIONSE, ||'.|'\.5||!'||r
af Cellular Cne

additional revenue, especially
when revenue per subscribers

“Tt offers

i% :_|n._'r:'::h:.'|'_:: o

Che Mir@ge Intemet ser
wvice, iInteractive Web site and
Website programming service
all are branded “Internct by
Cellular One.”

Additonal branding mile
age is gained through cus-
tomer email addresses that in
clude the Cellular Une brand
and a Cellular One screen
saver that automatically is in-
stalled when the customer 1n
the softtware. The
Mo B SEry ice uses S04
dial-up points of presence that
have been upgraded to 56 ki

lobits per second and inte-

sialls

grated services digital network
(ISDN} wherever the local
telephone company has made
it avilable

The Mir@ge Web site ser
vice opens up a new market
ing channe
Cuantum.

COmne tool on the service
automatically responds to cus-
tomer information reguests
and then provides those leads
to & sales representative for
follow-up. The interactive
Wiah gite also allows custom-

fior carmiers, saud

¢rs o |'|'.ir-\.hi.'."'-:.' AR RUTICS
and activate service on ling
with a 30-seennd credit check,

'.hq._' Weh gite :1l.'t:~i:."l'. and
:'sn,'\-:c||_':-__' service included 1n
Mir@ge allows CAFTIETs T
regch small and mad-s1zed
husinesses that don't have

Web sites of their own, (Juan-
tum provides books that in-
clude templates for back
grounds and fonts customers

can choose from. Web sites
can be deploved in less than a
week, said the company.

The Mir@ge service does
noi include wireless access o
the Internet, although Clough
said that is something the oom-
pany is working on.

“We're always looking to
find value-added services oar
carriers can leverage,” said
Lyons. “This positions carri
ers to ride the wave of Interne
growth.”
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